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Embracing Change in an Evolving Trade Show Marketplace 
Networking, Cultivating Relationships Key to ROC Exhibitions’ Success
LISLE, Ill. (Dec. 21, 2009) – Today’s trade show industry, like all business-to-business media, is evolving as it strives to contain costs while providing even greater enhanced value for expo vendors and conference attendees. 

Companies are setting aside competitive mindsets and expanding beyond core competencies, choosing to collaborate, co-locate and partner on events that otherwise would have remained isolated. Others are consolidating, rebranding or developing new experiences that promise greater value through networking, as well as a more diverse marketplace and wider opportunities for education. 
“Trade shows are in a constant state of evolution,” says Marc Rosenstock, president of Lisle, Ill.-based ROC Exhibitions, Inc. “By definition they deliver the key benefit of bringing people together. But once together, customers’ expectations are escalating. People are looking to receive more value than they have in the past.” 
Responding to change, he adds, means being in the driver’s seat as trends develop and technologies expand. “We’ve responded to change in the industry by cross-fertilizing with other events, developing targeted product pavilions, creating social networking opportunities, offering a speed learning experience, and introducing a multi-media component,” he says.

Rosenstock’s business-to-business firm, which markets trade shows domestically and internationally for 16 years, finds its continued success in partnering with leading 
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industry associations, event producers and publishing groups. These include long-standing relationships with the National Fire Protection Association, Canieti, Trade Press Media Group, Inc. and others. 
This spring, Giprex Mexico will partner with ROC-NFPA LLC and Trade Press Media Group to co-present Facilities Mexico, a new show that incorporates a facilities channel as it co-locates fire and security events through Giprex’s Expo Seguridad Mexico and Expo Safety Mexico and ROC-NFPA’s Mexico Fire Expo. 
“This is the formula for successful international trade events that we see more of every year,” Rosenstock says. “Bringing like-minded, compatible groups together in the same venue tends to increase ROI for exhibitors, who will see a broader audience of prospective buyers while giving attendees exposure to a wide spectrum of products and technologies that can help them on the job.” Facilities Mexico takes place April 20-22 in Mexico City. For more information, visit www.facilitiesmexico.com. 
ROC and its associates market and manage seven other national and international trade shows, reaching influential decision-makers in facility and maintenance management, electronics manufacturing, quality control and assurance, fire protection and life safety, police, public safety and security. Two of its events – National Facilities Management & Technology Conference & Expo and Mexitrónica – have co-located conferences and expositions. See www.rocexhibitions.com for a 2010 show calendar. 
In 2009, ROC-organized trade events attracted over 20,000 professionals to its U.S. and Mexico events. Combined, its expositions represented the products and services of more than 1,200 exhibiting companies. 
What sets ROC apart, and what continues to annually draw significant numbers of qualified customers to its shows, is its owners’ emphasis on people over profits. A good trade show and expo, Rosenstock believes, reflects well on the industry and will always – when based on communication and interaction – have a place and purpose. 

“Our job is to promote the business of our exhibitors and attendees, to help increase their results and effectiveness – especially in an evolving climate,” he says. “While everything else is skewing toward technology and less personal encounters, the 
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trade show is the last bastion of real-time, face-to-face interaction with people. It is networking at its best. In what other business can you say, ‘All of our customers are right here in the same room at the same time’?”
###
ROC Exhibitions, Inc. is located at 1963 University Lane, Lisle, Ill. 60532. Its office is within easy reach of downtown Chicago and O’Hare International and Midway airports. For more on the company, visit ROC Exhibitions, Inc. on the Internet at www.rocexhibitions.com. The site includes a complete trade show calendar, including links to event-specific Web sites with complete registration information, as well as presenter and exhibitor details. The company can be reached by calling 630-271-8210 or by sending an email to info@rocexhibitions.com.
Editors, please note: Interviews with Marc Rosenstock or any of ROC Exhibitions’ business partners or affiliates can be arranged by contacting Sue Markgraf, GreenMark Public Relations, Inc., at 847-970-9160 or smarkgraf@greenmarkpr.com. Downloadable news releases are available at http://greenmarkpr.com/clients/roc. High-resolution digital photography is available on request.
